
IMPORTANT DATES
Thursday, February 7, 2019
Event sponsorships become available. See package.

Friday, March 8, 2019
Promo materials due. See details on the next page.

Thursday, March 21, 2019 
Event page live! Tickets go on sale and donations can 
now be made at lawrocks.org/hou.

Thursday, May 2, 2019
Order of play deadline (7pm CT). The band with the 
highest total fundraising - donations plus tickets/
sponsorships - gets to select their timeslot after the 
previous year’s winners (and any Hall of Fame 
sponsored-bands, if applicable), and so on. Ticket 
sales and donations will continue through the event.

Monday, May 6, 2019
Sponsor print deadline. The deadline for sponsor 
logos to appear in official event program, although 
new sponsorships will continue to be accepted.

Thursday May 16, 2019
The concert! Sound checks will run in reverse order 
of play the afternoon before the show. The concert is 
tentatively slated to start at 7:30pm.

WELCOME packet

CONGRATULATIONS, ROCK STARs.
We are so excited to accept your band to the 
first ever Law Rocks Houston! We aim to 
provide a unique rock and roll experience 
that raises substantial funds for nonprofits 
serving the local community. 

This welcome packet provides pretty much 
everything you (and your firm’s marketing 
department) need to know! 

 

CONTENTS
Important Dates…………….1
To Do List…………………….…2
Marketing Tips……………….2
How Scoring Works……..…3
Rules & Requirements.…..4

LAW ROCKS
HOUSTON

https://lawrocks.squarespace.com/s/Sponsorship-Opportunities-at-the-Inaugural-Law-Rocks-Houston-2019.pdf
https://lawrocks.squarespace.com/s/Sponsorship-Opportunities-at-the-Inaugural-Law-Rocks-Houston-2019.pdf
http://lawrocks.org/hou
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Hi, I’m Omi Crawford!
I’m the Director of Marketing and 
Development at Law Rocks. I’ll be 
your point person for the event 
online and at the concert.

Here’s a handy checklist of all the 
items I need from you by March 8 
(though sooner would be great):
⃞ Band Name
⃞ Nonprofit Pick
⃞ Band description/blurb
⃞ Band graphic/photo

By April 26: 
⃞ Set list (songs are first come, 
first served so I recommend 
submitting much earlier)

⃞ Any special backline needs

Everything can be submitted to me 
via email at omi@lawrocks.org  - as 
well as any questions, anytime!
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MARKETING TIPS 
The vast majority of donors and audience members for Law 
Rocks concerts are the colleagues, friends, and networks of 
band members. That means our best events are the ones 
with enthusiastic bands fundraising their hearts out! We 
work hard to provide you with the very best tools, including 
a digital marketing toolkit and the most effective strategies. 

10 Ways to Rock Law Rocks!

1 Get the Word Out Do your local friends and co-workers 
know they can witness you rocking out on stage... 
complete with leather pants? Send out one of the email 
drafts from the Toolkit and attach the concert flyer!

2 Rock Globally, Give Locally Email your long-distance 
friends and family a heartfelt donation request. Use the 
draft from the Toolkit and tell them what your nonprofit 
pick does and what that means to you (also tell them it's a 
competition).

3 Who's the Boss? Ask your firm to sponsor your band. 
Sponsors are what makes Law Rocks possible, and they get 
awesome exposure, recognition, tickets and more.

4 Call Your Mom Or daughter, cousin, grandpa, aunt, sister, 
etc. and ask them to donate or better yet, come out and 
witness their family ROCK!

5 Alumni Connections Tell your law school (or college, or 
HS) buddies what you're up to! Invite local friends to the 
show, ask faraway pals to donate.

6 Get Social Post on Facebook, LinkedIn, Twitter, whatever 
social media platforms you use. Invite people to the 
Facebook event!

7 Service Providers Are Your Friends Ask legal service 
providers and business contacts to support your band. 
After all, they'll get exposure to a ton of potential clients!

8 Go Old School Print out the PDF flyer from the toolkit and 
post it anywhere and everywhere!

9 Fan Club Forever Make sure your band's fan base knows 
you're performing. Band Facebook page? Email list? Be 
sure to let them know.

10 Share The Love Connect with Law Rocks on social media 
so you can easily share/retweet/like show-related posts! 
Facebook | Instagram | Twitter | YouTube

Digital Marketing Toolkit goes live Thursday, March 21st! 
lawrocks.org/hou-toolkit

mailto:omi@lawrocks.org
https://www.facebook.com/events/280968152600724/
http://Facebook.com/lawrocksglobal
http://Instagram.com/lawrocksglobal
http://Twitter.com/lawrocksglobal
http://youtube.com/c/lawrocksglobal
http://www.lawrocks.org/hou-toolkit


HOW SCORING WORKS

25%
Donation

Total
Ticket / Sponsorship 

Total
Rock Panel of Judges 

Score 
Audience Favorite 

Ballot
Judges score on technical ability, 

creativity, and audience 
participation.

Each audience member will 
receive one paper ballot at the 

door.

25% 25% 25%
The total amount of funds 

raised for your local nonprofit 
of choice by your band.

The total amount in tickets and 
event sponsorships raised by 

your band.

SAMPLE OVERALL SCORING

SAMPLE ROCK PANEL OF JUDGES SCORING

A successful Law Rocks event means the bands and crowd have had an absolute blast - and a ton of funds 
have been raised for worthy charities.  But yes, there is also a winner! Here is a breakdown of scoring for 
those of you interested in the nitty gritty.

FOUR EQUAL CATEGORIES

In this overall scoring sheet Band C takes home the championship, winning the night!

Here is a breakdown of the Rock Panel of Judges scoring, 25% of the overall scoring. Also, the band with the 
highest judges’ marks receives the Judges’ Choice Award - Band A in this sample.
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Yes, even rock stars have to sometimes live by the rules. These are the participation guidelines for all Law 
Rocks events within the United States. These guidelines can be found online at lawrocks.org/rock.

Band Eligibility and Guidelines
• For Houston the minimum requirement is that at least one member of a band must be a legal 

professional. This includes anyone who works for a law firm, a Court, a bar association, an in-
house legal department, or is an arbitrator/mediator.

• Each band will be allowed one “ringer” (a professional musician) maximum.
• Not everyone in the band has to be from the same firm/company.
• There are a limited number of band openings available. In the case that more bands apply than 

can play, fundraising history and/or a commitment to fundraising will be the primary factor in 
determining acceptance.

• Final decisions regarding band member eligibility are determined by Law Rocks.
• All band entries are subject to approval by Law Rocks.

Commitment to Fundraising and Event Proceeds
• Each band must select a local nonprofit at least six weeks prior to the show. 
• Nonprofits must be 501c3 organizations. Law Rocks prefers independent local nonprofits that 

specifically serve the city in which the concert will take place.
• Designated nonprofits are subject to approval by Law Rocks.
• Law Rocks will reach out to selected nonprofits to invite them to attend and help spread the word.
• There are two categories of fundraising at Law Rocks events:

◦ Ticket sales and sponsorships, and
◦ Donations.

• Proceeds from ticket sales and sponsorships are used to cover the expense of the event, which 
includes backline, venue, staff, and associated costs. All remaining proceeds will be donated to a 
llocal nonprofit chosen by Law Rocks and announced at least eight weeks prior to the event.

• In Houston, in consideration for the opportunity to play the event, each participating band is 
asked to commit to achieving a minimum of $2,500 in ticket proceeds and sponsorships to 
ensure a successful event. 

• All donations (as opposed to ticket sales/sponsorships) made via Law Rocks will be donated to 
each band’s designated nonprofit, subject to deductions for credit card and/or processing fees 
and, in the unlikely event that ticket sales and sponsorship funds are insufficient, for event costs.

Scoring
• The winner of the event will be the band with the highest total score. Scoring is divided into equal 

categories:
◦ 1/4 will be determined by each band’s donation total.
◦ 1/4 will be determined by each band's ticket and sponsorship total.
◦ 1/4 will be determined by audience voting.
◦ 1/4 will be determined by a Rock Panel of judges.

RULES & REQUIRMENTS
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• The Rock Panel of Judges will score each band in three categories: technical ability, creativity, 
and audience participation.

• The band with the highest Rock Panel score will win the Judges' Choice Award.

Playing the Event
• A live emcee will preside over the competition.
• Lighting, sound, “back line” equipment, and production will be provided by Law Rocks.
• The concert will be professionally photographed; the high resolution photo files will be sent to 

all participants.
• If the budget allows, the concert will be professionally filmed; the digital files will be sent to all 

participants.
• Playlist

◦ Each band is limited to one 25 minute set. Bands supported by a Hall of Fame or Rock 
Star sponsorship are awarded an extra 5 minutes for a 30 minute set.

◦ Accepted bands must submit a final playlist and final band roster to Law Rocks one 
month prior to the show.

◦ Song selection is on a 'first come, first served' basis.
◦ Each band’s final playlist will be subject to approval by Law Rocks.

• Order of Play
◦ Order of play will be determined two weeks prior to the event at 7pm local time.
◦ If the winner from the previous year is participating they have the first choice of slots.
◦ Any band(s) supported by a Hall of Fame sponsorship are given the opportunity to select 

next.
◦ The band with the highest combined fundraising AND ticket/sponsorship total will 

select their place in the order of play next; the band with the second highest will then 
choose and so on.

• Sound Check
◦ Sound check will be the afternoon of the concert, generally between 1-6pm.
◦ Band sound check scheduling will be in reverse order of play.
◦ Law Rocks will try to accommodate requests due to scheduling conflicts.

• Encore
◦ The winning band will play a one-song encore provided the band is present and there is 

enough time.
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